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Get to the Grand Opening  

Goal?  
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  Marketing  

 

  Selling  

 

  Closing  

 

  Building  

 

  !!! Grand Opening !!!  

 

  Growing  

 

 

Getting to the  

!!!!! Grand Opening !!!!! 
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Buying (i.e. Site Selection) Process 

òSales Funneló  
 

Marketing  

Qualify  

 

Due Diligence  

 

Present  

 

Close  

!!! Grand Opening !!! 
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Expansions  

 

Suppliers  

 

Customers  

 

Affiliates  

 

Spin Offs  

 

 

*  



òCreating a match  between what the prospects  

want  and what you can offer .ó 

Source: ERM 

 

òA group of interrelated activities designed  

to identify consumer needs  and to  

develop, distribute, promote, and price  

goods and services to satisfy these needs  

at a profit.ó  

Source: Credit Research Foundation 

 

òThis is the process  of planning and executing the  

conception, pricing, promotion and distribution of ideas,  

goods and services to  satisfy customers .ó 

Source:  Community Futures Development Corporation 

 

Itõs Looooooooong Term 

Marketing Definitions  



  Website  

  Social Media  

  Trade Shows and Expos    

  Advertising  

  Publicity  

  Public Relations  

  Collateral Materials  

  Vision, Theme, Logos, Tag Lines  

  Personal Contacts  

   

 Budget needed  for all of this = $$$$$$$$$  

 Budget you have  for all of this = $$$  

   

Thereforeé.focus your efforts  

Elements of a Complete  Marketing Plan  
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Why 

Marketing?  
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Competition  

Potential competitorsééé.  

    11,000 ð 20,000 EDOs  

5,000/10,000 Business Parks (US/Worldwide)  

 

Competing forééé. 

New/Expansion Facility Announcements  

  2000 ð 12,529       2003 ð 5,793       2006 ð 4,906  

  2001 ð 10,808       2004 ð 6,905       2007 ð 4,888  

  2002 ð  7,600        2005 ð 6,482       2008 ð 4,425  

  2009 -  4,345      2010 - 4,623  

 

   2,200 ð 2,400 New Major Facilities, ($1MM Inv, 50 Emp, 

or 20K sf)  

 
Source:  Wadley - Donovan Group  
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New & Expansion Projects 

 

 

Source: Wadley -Donovan Group  
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3 Decisions  

 

 What  - assets of your community  

 

 To Whom  - target market(s)  

 

 How  - methods  

 

 

But firstéééare you ready? 

Marketing  
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3 Questions  

 

What are  you?  

 

What do you want  to be?  

 

What can  you be?  

 

 

 

 

 

 

(Worksheet)  

Getting Ready to Market  
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Leadership  

 

Vision  

 

Plan  

 

Regulations  

 

Processes  

Getting Ready to Market  
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Make the vision 

a reality  



Guilford  

Hartford  

Stamford  

New Haven  

Guilford, CT  
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